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These words, "With these words, I can sell you anything," are extracted from the article written by William Lutz. He explained the techniques used by marketers to sell their products. It is a statement by Lutz claiming in his article that it is a scheme used by most of the sellers to plead their buyers with good words and selling them ineffective items while proclaiming that they are super products (Lutz 1995). However, in my perception, these words are just weasel words because they are used to persuade their customers to purchase their products even though they are not real. According to the advertising doublespeak quick, there are some words used by advertisers to convince their clients that what they are selling is of good quality and different from others. 

For instance, help is one of the most prominent weasel words used by most of the advertisers in ad doublespeak. In a real sense, it means to aid or give support, but it does not provide a guarantee that it is an item that can perform its best at all. According to Lutz 1995, the trick lies where the weasel word looks so strong but has more hidden meanings. Another example is the word virtually. It is very silent, and it is used in the ad to make some specific promises. It appears to be a small word that doesn't mean complete or almost, but most of the people ignore it but, in turn, can generate consequences.

The connotation is the feeling and emotions that are accompanied by words. According to Stubbs (1995), it is essential to know the implication of the names we use. According to the article on literary devices, the literal meaning of the title cannot be changed literally, but the connotation can cause offensive feelings among people. Some words have the same purpose and different emotional meaning; therefore, we must find it essential to select carefully the terms we can use to describe people and things.

[bookmark: _GoBack]Sometimes words may have negative connotations that are dependent on the cultural, social as well as individual experience. Using a language with connotations is misleading and sometimes creates negativity. For instance, the word like childish and youthful have similar denotation but different connotation meaning. In this case, childlike and childish have a negative connotation as they show immature behavior of an individual whereas, on the other side, youthful means that an individual is energetic.
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